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– Product Website -
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001 Introduction

Our task in this very long on-going and upcoming 
project is front and back end design of a website.
We had to create an item for a bakery that was 
big enough to justify its own website campaign and 
launch as an ‘offshoot’ to the main site. While I 
did choose a product (Almond and Cononut ‘flour’), 
the lauching of a lowly, solemn, singular item that 
happens to be Gluten free is mightily weak grounds 
to justify an entire website devoted to the product. 
Therefore, the product is ‘Corporate Crusts’ 
lauching of the main sandwiches NOW with Gluten Free 
bread. I will feature four artisan sandwiches that 
include this healthy option. The whole idea is to 
‘Forget the Flour’. While this is marketed primarily 
to people with Celiac’s disease (like myself), the 
bread is low carb and high in
protein; therein giving a specialty product a 
mass market appeal.

let them eat bread



.002 Research & Analysis

The majority of my research was focused on 
existing ‘bakery/cupcakerie/
cakehouse’formulæ; warm tones, rustic appeal, 
anything so long as it was far from 
mass-marketing and fast food. No primaries, 
only subtle warm tones, diluted, unsaturated 
values, approachable, disarming serifs or 
calligraphy fonts, denoting heretige, quality
and longevity. I also found a lot of 
ironic, hipster humour, sticking it to 
industrial bakeries. As such, I chose the 
following for my next section:

.003 Moodboard 
   &Sketches

My moodboard was 
meant to capture 
the spirit of the 
design choices I 
felt were being 
reflected in the 
references I 
visited. As 
noted, I kept the 
palatte with
autumnals 
including hints 
of ‘craftwork’, 
macrophotography 
and warm spaces.

A logo had to be designed to fit the theme of 
‘authentic antisanship’ but also had to be ironic 
in the way that is considered marketable for this 
demographic (20-40, educated, tech-savvy yet 
attracted to simple, authentic goods of 
outstanding quality).
That being understood a logo was made, reminiscent 
of other heritage companys’, namely Quaker Oats, 
Uncle Ben’s and Aunt Jemima:
                                                                                                                                                   

All conjure up words like: Family, authentic, 
wise, authority and know-how. However they are 
also mass market. To diffuse this, I chose to use 
an ironic name ‘Corporate Crust’ to drive the
sentiment home. 
The logo was hand drawn, put in photoshop then set 
as a vector in Illustrator.
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Many prelimanary sketches were made on how to best 
organise the site and also make it modern and 
relevant.
Many permutations were went through to best relate to 
the target demographic and not seem dated.
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A final layout was desided upon that was clean yet 
warm, functional and relevant to the 
product/campaign.
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004 Work Process & Design
A bare bones wireframe was 
made to get a cleaner view 
of what I was anticipating 
on doing.
(Seeing as I have 
experience in coding I 
decided my layout should 
be the more modern 
scrollable 1-page linked 
website, which is coded 
similarly to a regular 
website, but in stead of 
directing the user to a 
different page to navi-
gate, clicking on the 
header (home/about us ect)
automatically scrolls the 
user further down the 
page. I noticed that this 
has been more en vogue as 
of late ESPECIALLY for 
offshoot campaigns.

I intend to use html,css, 
javascript and bootstrap 
to code it and I will not 
be using Dreamweaver, as I 
find it broken, but rather  
a text editor called 
‘Crimson editor’. 

In addition, if it is 
possible and if I have 
time, I would like to im-
plement a ‘video back-
ground’ - something that 
adds a lot of mood and 
is much easier now with 
HTML5. While I will at-
tempt it with many types 
of video, to ensure that 
it plays on the most 
browsers and devices, it 
will be probably 
impossible for some (IE) 
and thus a placement 

Wireframe  Expanded &
      refined

picture (the Home page 
design given) will be 
programmed to show in 
the event that the video 
fails.)

The implementation of 
a clickable slideshow 
to show pictures of the 
products featured in
Corporate Crust’s
gluten free FORGET THE 
FLOUR campaign, perhaps
some fictional ‘staff’
quotes and pictures to 
underline the 
‘relatability’ and 
‘authenticity’ of the 
company and campaign 
itself.

Afterwards either
information or statistics 
about gluten/low carb 
issues OR testimonials
depending on how it looks 
in the final design.

There will be a sign up
to Corporate Crusts
newsletter and in doing 
so, one is given a coupon 
to try a free FORGET THE 
FLOUR gluten free 
sandwich of their choice.

Finally a question and 
comments form and the 
footer ensue.
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This is a visual representation of the outerworkings of a 
one site scrollable, as mentioned it is coded similarly as a 
regular website, but it adds fluidity to the design, stream-
lines navigation and avoids any loading between pages which 
oft can turn customers away.

I started working on the code for the website 3 weeks ago in 
an attempt to run a video background effectively on as many 
devices as possible, so far it has worked rather well - 
however if I find that the implementation of the coding 
‘extras’ are too unreliable, as some scripts often are, I 
will default to using the Homepage offered here, as it 
effectively relates the mood that is neccesary. 
It is good, but not exceptional and would like to try the 
video background. (The video was made of snippets from a 
documentary about baking, cut and spliced together with
visual commentary overlay, done in Lightworks/movie maker.

Please contact me as soon as possible if any of these design 
or coding deviations are not addmissible for this project.



006 Sources & References

http://www.github.com/

http://www.themillsf.com/#about

           http://www.codecademy.com/
     

 http://www.tartinebakery.com/

 http://www.marlabakery.com/
               http://www.craftsman-wolves.com/

https://uptodate.
frontendrescue.org

Don’t Make Me Think, Revisited: A Common Sense Approach to Web Usabilityby Steve Krug  

      https://www.udemy.com/

Web Design with HTML, CSS, JavaScript and jQuery Set 1st Edition
by Jon Duckett

http://www.awwwards.com/
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